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A window into

Hopefully that got your attention. 
But here’s the best bit; it’s true!
 
Whitewater is launching an 
unprecedented programme of 
primary research into those we 
believe to be the most important 
generation for charity marketers 
to get to grips with – the Baby 
Boomers. And you are invited.
 
If predictions are borne out, in 20 
years time Boomers (people aged 
45-65 years now) will control around 
90% of the UK’s disposable income. 
But many charities are failing to 
connect with them – Boomers are 
often glaringly under-represented on 
fundraising databases.

Quantitative industry research has 
shown that supporters in this age 
group are cancelling their regular 
gifts and disengaging from charity 
support more than any other age 
group – a worrying trend.

That’s why understanding them and 
starting to develop appropriate ways to 
engage with them are urgent priorities 
for charities hoping to improve on, 
or even maintain, their fundraising 
income over the coming years.

We’re running a series of 36 focus 

groups, in a state-of-the-art viewing 
facility in central London, to test 
industry assumptions and build 
new insight into these powerful 
consumers. The groups will be 
divided by charity sub-sector to 
allow us to delve into the differing 
motivations between the key cause 
areas. We want to know what makes 
them tick about today’s charities and 
causes. So if you’d like to hear for 
yourself what Baby Boomers think 
about supporting your cause (and 
possibly your charity) let us know as 
soon as possible to secure your seat 
behind the viewing mirror!
 
There are a few places open to non-
Whitewater clients, so please let us 
know as soon as possible if you’re 
interested in coming along. Places 
will be given on a fi rst come, fi rst 
served basis. And yes, it really is free!
 
Contact me on the details below for 
the schedule or to reserve your place.

Mark Cook
Senior Planner
mark@whitewater.biz
020 7482 1350
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A moment’s insight 
is sometimes 
worth a lifetime’s 
experience.
Oliver Wendell Holmes Jr (1841-1936)
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