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If you’re looking for the Big Answer  
to the Big Question about the next  
Big Thing – why not give us a call  
and see how our own team of 
fiffigafolket can help you in  
your search.

Bryan Miller
Planning Director

020 7482 1350

“I can’t understand 
why people are 
frightened of new 
ideas. I’m frightened 
of the old ones.”

John Cage

It’s the perennial Big Question:

‘What’s the next Big Thing?’

With face-to-face fading, new 
media old news, and in-
memoriam now receiving the 
tributes it deserves – where 
should we look to find the next 
Big Thing? 

How about taking a tip from the 
furniture folks at Ikea – and asking 
the fiffigafolket?

Fiffigafolket is Swedish for 
‘ingenious people’, and Ikea’s 
‘Fiffigafolket Contest’ involved 
consumers sending in their own 
ideas for home storage. Five 
thousand entries were whittled 
down to 14 winners, who were 
invited to workshops at Ikea 
headquarters to see their designs 
being manufactured for sale.  

Ikea is not alone in tapping into 
the wider world of ingenious 
consumers. Some 120,000 air 
travellers and aviation enthusiasts 
world-wide have now joined 
Boeing’s online ‘World Design 
Team’. They receive updates on 
proposed features of the next 
generation of Boeing airliners and 
share their views in support of the 
ongoing product development.

Or, if footwear is more your thing, 

how about contributing to shoe 
designer John Fluevog’s concept 
of ‘Open Source Footwear’. You 
submit ideas for shoes you’d like 
to buy and, if enough people vote 
for your design, Fluevog will make 
your shoe – and name it after you! 

These are just three examples 
of a burgeoning commercial 
trend dubbed ‘Customer-Made’ 
by trendwatcher and business 
strategist Reinier Evers. 

Across the world, forward-thinking 
companies are eschewing their 
traditional marketing monologues 
for authentic dialogues which 
capitalise on the vast wealth of 
consumer ideas and personal 
experiences. Not only do these 
dialogues help craft future 
products and services, they also 
draw consumers closer to the 
brand by involving them in new 
and interesting ways.

This is why, at Whitewater, we’re 
currently examining ways in 
which we can help our clients 
replicate such ‘Customer-Made’ 
approaches with their own 
supporters and members.

It’s early days yet. But do watch 
this space, because I have a 
sneaking suspicion that some of 
the next Big Things in fundraising 
might just be ‘Donor-Made’.

Lets see what the 
fiffigafolket say
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