What are

My favourite definition of ‘a brand’
comes from online permission
marketing pioneer Seth Godin, who
once said: “Your brand is what
people say ahout you when you're
not in the room.”

With this in mind, have you ever
wondered what individual supporters
might say about your charity to their
friends? Or perhaps they don't think
to talk about you at all?

Get things right and “supporter-
advocates” can be a very effective
extension to your communications
activity. Plus, the more positively
they talk the more actively they'll
give. But this will only happen if
you offer a supporter experience
that is compelling, memorable and,
ultimately, worthy of sharing.

An experience, for example, like that
enjoyed by thousands of new Amnesty
International UK members after they
responded to the latest mail, door
drop and insert recruitment campaign
we developed for them.

Staying true to Amnesty’s person-to-
person campaigning approach, we
offered people an opportunity to do
something in support of one specific
prisoner of conscience — a woman
called Rebiya Kadeer.

Rebiya is a courageous mother
who spoke out about the needs of

they talking about?

the people in her local province of
Xinjiang, north-west China, and was
subsequently sentenced to eight
years imprisonment in the notorious
Baijiahu Jail.

Our campaign asked people not
only to join Amnesty, but also to sign
and return simple cards calling for
Rebiya’s release. These were then
forwarded in bulk by Amnesty to the
Governor of Baijiahu Jail.

In total well over ten thousand
people took the opportunity to join
Amnesty and personally speak out
for Rebiya, making the campaign
the most cost-effective member
recruitment activity Amnesty UK
currently has. Which is great news.

Then, just last month we (and

the thousands of new Amnesty
members across the country) heard
some far greater news. Rebiya had
been released!

Everyone who signed and returned a
card with their Amnesty membership
subscription had played a personal
and very real part in this: righting a
fundamental injustice and returning
Rebiya to her family.

Now, that’s a memorable supporter
experience.

Let’s hope they're all out there
talking about it!

If you'd like to consider some

new ways to give your donors a
supporter experience worth talking
about, then do give us a call.

Bryan Miller
Planning Director

bryan@whitewater.biz
020 7482 1350

This is the 5th of a series of 16 ads, which we're calling a Window into Whitewater.
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